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GOVERNMENT DEPARTMENTS AND AGENCIES — TV AND RADIO ADVERTISING 

4146. Mr J.N. Hyde to the Minister for Planning; Culture and the Arts 

(1) What TV or radio advertising is the Minister’s agency running or planning to run? 

(2) What is the cost of the advertising? 

(3) Who are the actors or voice-over actors in the advertisements? 

(4) Where is their home state? 

(5) How much of the advertising cost was their fee? 

(6) What policy does the agency have for using Western Australian actors in advertisements; and 

(a) if none, why not; and will the Minister change that? 

Mr J.H.D. DAY replied: 

Armadale Redevelopment Authority; East Perth Redevelopment; Subiaco Redevelopment Authority; Midland 
Redevelopment Authority; West Australian Museum; State Records Office; State Library of Western Australia; 
Perth Theatre Trust; ScreenWest advises 

It is worth noting that in the financial year 2007-2008, the Labor Government spent $36.6million on Government 
advertising. In today's money, allowing for a conservative 3.5% annual increase in media costs, that would 
equate to $39.2million, or, 63.3% or $15.2million more than the projected outcome for the current financial year. 

Government Department and Agency expenditure on advertising placement for 2009-2010 by the Liberal 
National Government was $19.9million. This reflects the government's focus on delivering projects and services 
rather than propaganda. 

(1)-(5) Advertising expenditure is published in annual reports in accordance with S175ZE of the Electoral 
Act 1907. 

(6) Not Applicable 

Department of Planning 

It is worth noting that in the financial year 2007-2008, the Labor Government spent $36.6million on Government 
advertising. In today's money, allowing for a conservative 3.5% annual increase in media costs, that would 
equate to $39.2million, or, 63.3% or $15.2million more than the projected outcome for the current financial year. 

Government Department and Agency expenditure on advertising placement for 2009-2010 by the Liberal 
National Government was $19.9million. This reflects the government's focus on delivering projects and services 
rather than propaganda. 

(1)-(5) Advertising expenditure is published in annual reports in accordance with S175ZE of the Electoral 
Act 1907. 

(6)  Bowtell Clarke & Yole has a policy to source local (WA) talent for its commercials. Further, the 
Department of Planning always specifies the use of WA talent (subject, of course, to availability) in any 
radio or television campaign it may commission. 

Department of Culture and the Arts 

It is worth noting that in the financial year 2007-2008, the Labor Government spent $36.6million on Government 
advertising. In today's money, allowing for a conservative 3.5% annual increase in media costs, that would 
equate to $39.2million, or, 63.3% or $15.2million more than the projected outcome for the current financial year. 

Government Department and Agency expenditure on advertising placement for 2009-2010 by the Liberal 
National Government was $19.9million. This reflects the government's focus on delivering projects and services 
rather than propaganda. 

(1)-(5) Advertising expenditure is published in annual reports in accordance with S175ZE of the Electoral 
Act 1907. 

(6)  None 

(a) Infrequent radio advertising (as noted above) is routinely recorded by station staff. 

Art Gallery of Western Australia 

It is worth noting that in the financial year 2007-2008, the Labor Government spent $36.6million on Government 
advertising. In today's money, allowing for a conservative 3.5% annual increase in media costs, that would 
equate to $39.2million, or, 63.3% or $15.2million more than the projected outcome for the current financial year. 
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Government Department and Agency expenditure on advertising placement for 2009-2010 by the Liberal 
National Government was $19.9million. This reflects the government's focus on delivering projects and services 
rather than propaganda. 

(1)-(5) Advertising expenditure is published in annual reports in accordance with S175ZE of the Electoral 
Act 1907. 

(6) The Art Gallery of WA endeavours to employ the services of Western Australians . 

The Bell Tower 

It is worth noting that in the financial year 2007-2008, the Labor Government spent $36.6million on Government 
advertising. In today's money, allowing for a conservative 3.5% annual increase in media costs, that would 
equate to $39.2million, or, 63.3% or $15.2million more than the projected outcome for the current financial year. 

Government Department and Agency expenditure on advertising placement for 2009-2010 by the Liberal 
National Government was $19.9million. This reflects the government's focus on delivering projects and services 
rather than propaganda. 

(1)-(5) Advertising expenditure is published in annual reports in accordance with S175ZE of the Electoral 
Act 1907. 

(6) The Bell Tower always uses local voiceover talent for its radio production. 
 


